
RESULTS PRESENTATION 

QUARTER ENDED JUNE 30, 2016 

 



• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in 
the Company. The information contained in this presentation has not been subjected to review by any 
auditors or by the Board of Directors of the Company. Commentary in the presentation describes the 
reporting quarter performance versus the same quarter of the corresponding previous year, unless specified 
otherwise. The figures for the previous periods in this presentation have been regrouped/ reclassified, 
wherever necessary. Company assumes no responsibility and does not provide any warranty to the accuracy 
or comprehensiveness of the information contained in this presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 
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CREDIT RATINGS 

• Long term rating is AA 

• Short term rating is A1+ 



INR Crore Q1 FY17 Q1 FY16 Change 

Net Revenue 1089 1047 4% 

Net Sales 1057 1009 5% 

EBITDA  63 60 5% 

       EBITDA margin 5.7% 5.7% 

EBIT 26 24 8% 

      EBIT margin 2.4% 2.3% 

Net Profit -17 -14 -15% 

       Profit margin -1.5% -1.4% 

CONSOLIDATED RESULTS 
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 Underlying EBITDA for Q1FY17 grew by 32% after excluding one – time income of 

Rs 12 cr in previous period (Rs 8 cr towards power subsidy refund and gain of      
Rs 4 cr towards sale of assets) 



 
Q1FY16 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
Q1FY17 
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              Q1FY16 Q1 FY17 

Particulars (Rs Cr) IGAAP Ind AS Change Ind AS 

Revenue  1,145 1,047 (98) 1,089 

EBITDA  71 60 (12) 63 

   EBITDA margin 6.2% 5.7% (53)bps 5.7% 

Share of Profit/ (loss) in 
Associate & JV  

0 2 2 (3) 

PAT  (14) (14) (1) (17) 

IND AS transition : Key Impacts 
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BRANDED  TEXTILES 
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INR Crore Q1 FY17 Q1 FY16 Change 

Net Sales 504 509 -1% 

EBITDA 61 70 -13% 

   EBITDA margin 12.2% 13.8% 

BRANDED TEXTILES 
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 26% growth in Shirting fabric sales across B2C channels (40% volume growth)  

 
 EBITDA remained same y-y after eliminating one-time income of Rs 8 cr towards 

power subsidy refund in previous period 



BRANDED  APPAREL 
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INR Crore Q1 FY17 Q1 FY16 Change 

Net Sales 242 206 17% 

EBITDA -15 -5 -170% 

   EBITDA margin -6.0% -2.6% 

BRANDED APPAREL 
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 Double digit sales growth across PA, RPA, Parx & MTM 

 

 

 Sales through secondary channels i.e. LFSs & EBOs grew 17% y-o-y on blended basis 

 

 Launched ‘Raymond Rewards’ - a unified and digitally enabled customer loyalty program 

 

 EBITDA margins impacted y-y due to lower gross margins on account of EOSS, higher 
cotton prices, investments in e-commerce along with one time gain of Rs 4 cr towards 
sale of assets in previous period 

Brands  PA  RPA  CP Parx MTM 
Growth%  y-y 17% 29% 4% 33% 19% 
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RETAIL 
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 During the quarter, we have 
• added 20 new stores and closed 20 stores  
• completed 8 stores renovation and 18 stores are under renovation  

11 1 8 

5 6 9 

1051 

Mar, 16 TRS MTM EBO TRS MTM EBO Jun, 16

1051 
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GARMENTING 
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INR Crore Q1 FY17 Q1 FY16 Change 

Net Sales 140 116 21% 

EBITDA 13 6 120% 

   EBITDA margin 9.1% 5.0% 
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GARMENTING 

 

 Sales growth led by better realisations 

 

 EBITDA margins improved y-y led by higher volumes and better realisations 
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LUXURY 
COTTON SHIRTING 
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INR Crore Q1 FY17 Q1 FY16 Change 

Net Sales 115 100 15% 

EBITDA 11 10 4% 

   EBITDA margin 9.4% 10.4% 

LUXURY COTTON SHIRTING 

The results shown above are for 100% operations and includes minority interest   

19 

 Increase in sales led by higher volumes (24% volume growth) 
 

 EBITDA margins declined marginally y-y 
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ENGINEERING 
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AUTO COMPONENTS TOOLS & HARDWARE 



INR Crore Q1 FY17 Q1 FY16 Change 

Net Sales 91 105 -13% 

EBITDA 3 5 -39% 

   EBITDA margin 3.2% 4.5% 

TOOLS & HARDWARE 

The results shown above are for 100% operations and includes minority interest   
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 Performance impacted due to slowdown in industrial activities in key markets 
especially Latin America and currency devaluation of African countries 

 

 Portfolio mix rationalization in domestic and export market and lower commodity 
prices led to gross margin improvement 

 

 EBITDA impacted due to lower volumes 

 



INR Crore Q1 FY17 Q1 FY16 Change 

Net Sales 43 57 -24% 

EBITDA 6 2 617% 

   EBITDA margin 14.8% 2.2% 

AUTO COMPONENTS 

The results shown above are for 100% operations and includes minority interest   
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 Performance not comparable due to forging operations disposed off in previous year 

 

 On like for like basis, sales up 14% y-y and EBITDA doubled to Rs 6 cr led by higher off 
takes in export market and operating efficiency 
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WAY FORWARD 
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 Demand scenario is weak and expected to pick up in coming months in light of Good monsoon, 
7th Pay Commission Payouts and Festive season  

 Continue to focus on fundamentals through  

 Product innovations 

 Expansion and modernisation of retail network 

 Improving customer engagement by further strengthening Loyalty program 

 Innovative, cluster-breaking advertising & digital initiatives 

 Working Capital Optimization 
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