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DISCLAIMER 

• The particulars of this presentation contain statements related but not limited to revenues, financial results 
and supplemental financial information which has been compiled by the management, not to be construed as 
being provided under any legal or regulatory requirement and are not intended to invite any investment in the 
Company. The information contained in this presentation has not been subjected to review by any auditors or 
by the Board of Directors of the Company. Commentary in the presentation describes the reporting quarter 
performance versus the same quarter of the corresponding previous year, unless specified otherwise. The 
figures for the previous periods in this presentation have been regrouped/ reclassified, wherever necessary. 
Company assumes no responsibility and does not provide any warranty to the accuracy or comprehensiveness 
of the information contained in this presentation.  

 

• This presentation is not intended to be a “prospectus” (as defined under the Companies Act, 2013 and the 
relevant provisions of rule, the Companies (Prospectus and Allotment of Securities) Rules, 2014). This is for 
information purposes only and does not constitute or form part of, and should not be considered as any offer 
for sale or subscription of or solicitation or invitation of any offer to buy or subscription for securities in any 
jurisdiction. No part of this presentation and the information contained herein should form the basis of, or be 
relied upon, in connection with any investment decision or any contract or commitment to purchase or 
subscribe for any securities.   

 

• Statements in this presentation describing the Company’s objectives, projections, estimates, expectations or 
predictions may constitute forward looking statements. Such statements are based on the current 
expectations and certain assumptions of the Company's management, and are, therefore, subject to risks and 
uncertainties. Actual results may differ materially from those expressed or implied. The Company neither 
intends, nor assumes any obligation to amend, modify, revise or update these forward looking statements, on 
the basis of any subsequent developments which differ from those anticipated. 
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MARKET OVERVIEW 
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Textile  

• Demand picked up after mid August due to marriage dates & festivities 

• Increase in cotton price due to lower crop production & higher cotton export 

• Wool prices increased and likely to remain tight 

• H2FY17 expected to be better on back of rural pickup, festivals & wedding seasons 

Apparel 

• Heavy discount-led promotional activity witnessed across the Industry 

• Statutory levies negatively impacting the Industry 

• Demand environment positive due to festivities, 7th pay commission payouts & good monsoon 

• E-com players continue higher discounting specially around festivals 

Automobile 
Sector 

• Q2FY17 witnessed robust double digit growth on back of rural demand due to better monsoon & 
new launches 

• Agri Segment registered a growth after 2 years of continuous de-growth 

• H2FY17 similar trends expected 

Consumer 
Sector 

• Second quarter witnessed a seasonal uptick sequentially, however y-o-y growth muted 

• Input costs increased 

• Demand expected to pick up in H2 after a normal monsoon post 2 years of draught 
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INITIATIVES UNDERTAKEN 
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 National Rollout of Trouser exchange Scheme   
 2 lac plus trousers got exchanged from ~73,000 customers , 

60% of them being new customers 
 Secondary sales growth in TRS and participating MBO were in 

high teens 
 

 Launched Champions collection  
 Champion’s collection comprised of dynamic & versatile 

product mix showcasing innovation & product development 
expertise of Raymond 

 Got overwhelming response from trade; Bookings surpassed 
expectations by 2X 
 

 Launch of Exit Feedback Customer Survey at all stores  
 Real-time qualitative & quantitative customer feedback  

enables brands to measure customer satisfaction, store 
service level & take corrective action wherever necessary 

 
 SS17 Apparel Trade Show 

 Digitalization and product innovation were the key themes  
 Double digit growth in bookings 
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CONSOLIDATED RESULTS 
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INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Revenue 1,584 1,408 12% 2,673 2,455  9% 

Net Sales 1,553 1,386 12% 2,611 2,395  9% 

EBITDA 133 138 -3% 196 197 -1% 

       EBITDA margin 8.4% 9.8% 7.3% 8.0% 

EBIT 100 101 -1% 126 125 1% 

       EBIT margin 6.3% 7.2% 4.7% 5.1% 

Exceptional cost (5) (32) NA (5) (32) NA 

Net Profit 25 8 229% 8 (7) 225% 

       Profit margin 1.6% 0.5% 0.3% -0.3% 

Exceptional cost represents VRS payments 



Q2FY16 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 

 
Q2FY17 
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11                             Rs 168 cr                      Rs 5 cr 



H1FY16 

 
Branded Textiles 

 
Branded Apparel 

 
Garmenting 

 
Luxury Cotton Shirting 

 
Tools & Hardware 

 
Auto Components 

 
Others & Elimination 
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                            Rs 216 cr                      Rs 2 cr 



              Q2FY16 Q2 FY17 

Particulars (Rs Cr) IGAAP Ind AS Change Ind AS 

Revenue  1,508 1,408 (100) 1,584 

EBITDA  149 138 (11) 133 

   EBITDA margin 9.9% 9.8% (10)Bps 8.4% 

Share of Profit/ (loss) in 
Associate & JV  

1 4 3 (5) 

PAT  9 8 (1) 25 

IND AS transition : Key Impacts 
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BRANDED  TEXTILES 
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 Suiting fabric sales grew by 10% with 7% volume growth  

 
 Shirting fabric sales across B2C channels increased by 23% with 32% volume growth  

 
 EBITDA maintained. However, margins impacted due to increase in material cost,   

higher promotional expenses and employee cost 
 

BRANDED TEXTILES 
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INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Sales 779 698 12% 1,283 1,207 6% 

EBITDA 126 126 0% 187 196 -4% 

   EBITDA margin 16.2% 18.0% 14.6% 16.2% 



BRANDED  APPAREL 
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 Strong growth across all the brands 

 

 

 Sales through secondary channels i.e. LFSs & EBOs grew 21% y-o-y on blended basis 

 

 Our E-commerce sales through channel partners grew by 59% 

 

 EBITDA margins improved marginally despite higher cotton prices, statutory levies and  
investments in brand building 

Brands  PA  RRTW  CP Parx MTM 
Growth%  y-o-y 17% 8% 11% 42% 44% 

BRANDED APPAREL 
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INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Sales 383 325 18% 625 532 18% 

EBITDA (5) (5) -6% (20) (10) -93% 

   EBITDA margin -1.3% -1.5% -3.2% -1.9% 



RETAIL 
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 During the quarter 
• added 15 new stores and closed 16 stores  
• completed 8 stores renovation and 40 stores are under renovation 

 
 Blended same store sales growth across formats 17% y-o-y 

 
 Sales growth across the exclusive network 21% y-o-y 

  

7 0 9 

4 4 7 

1050 

Jun, 16 TRS MTM EBO TRS MTM EBO Sept 16

1050 

 
 
 

758 

236 

 
 
 

 
755 

234 

57 
61 

TR
S 

15 additions 

16 closures 

1.93mn sq ft 
1.93mn sq ft 

EXCLUSIVE RETAIL NETWORK 
EB

O
 

M
TM

 

20 

1051 



GARMENTING 
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 Sales growth driven by higher volumes 

 

 EBITDA higher y-o-y due to better capacity utilizations and product mix 
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GARMENTING 

INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Sales 186 158 18% 326 273 19% 

EBITDA 19 17 13% 32 22 41% 

   EBITDA margin 10.1% 10.5% 9.7% 8.2% 



HIGH VALUE  
COTTON SHIRTING 
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 Increase in sales led by higher volumes  
 

 EBITDA growth of 14% y-o-y in line with revenue growth 
 
  

HIGH VALUE COTTON SHIRTING 

The results shown above are for 100% operations and include minority interest   
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INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Sales 148 130 14% 263 230 14% 

EBITDA 15 13 14% 26 23 9% 

   EBITDA margin 10.0% 10.0% 9.7% 10.2% 
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ENGINEERING 
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AUTO COMPONENTS TOOLS & HARDWARE 



 

 Performance impacted due to subdued demand in domestic marked and slowdown in 
industrial activities in key markets especially Latin America 

 

 Portfolio mix rationalization in domestic and export market, cost optimisations and 
lower commodity prices led to gross margin improvement 

 

 EBITDA impacted due to lower volumes 

 

TOOLS & HARDWARE 

The results shown above are for 100% operations and include minority interest   
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INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Sales 88 101 -13% 179 206 -13% 

EBITDA 3 4 -36% 5 9 -37% 

   EBITDA margin 2.9% 4.0% 3.1% 4.2% 



 

 

 Performance not comparable due to forging operations disposed off in previous 
year 

 

 On like for like basis, sales up 24% y-o-y and EBITDA tripled to Rs 7 cr led by 
higher off takes in export market and operating efficiency 

 

 Sale of Rose Engineering Products to Neel Metals during the quarter for a 
Enterprise Value of Rs 20.19 cr 

 
 

AUTO COMPONENTS 

The results shown above are for 100% operations and include minority interest   
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INR Crore Q2 FY17 Q2 FY16 Change H1 FY17 H1 FY16 Change 

Net Sales 41 53 -21% 85 109 -23% 

EBITDA 7 1 387% 13 3 401% 

   EBITDA margin 16.3% 2.6% 15.6% 2.4% 
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WAY FORWARD 

29 

 Growth expected in H2 on back of festivities and sizeable number of wedding dates  

 

 Continue to focus on expansion & modernization of Retail network  

• Add 30-40 retail stores in H2  

• Complete renovation of 45-50 stores 

 

 Focus on cost optimisation & productivity enhancement to negate the pressure on 
margin due to statutory levies & raw material cost 

 

 Strategic focus to continue in areas like product development, brand building, 
enhancement of  customer experience and working capital reduction 
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THANK YOU 

http://www.raymond.in/

