C l )
i\
Raymond

RaymondLimited
Q1FY3 ResultPresentation

30N June, 2022



Disclaimer H%
Raymond

A The particularsof this presentation contain statementsrelated but not limited to revenues,financial results and supplementalfinancial
information which hasbeencompiledby the managementnot to be construedasbeingprovidedunder any legalor regulatoryrequirement
and are not intended to invite any investmentin the Company The information containedin this presentationhas not been subjectedto
review by Auditors or the Board of Directors of the Company Commentaryin the presentation describesthe reporting lj dz NIi S
performanceversusthe samequarter of the correspondingoreviousyear, unlessspecifiedotherwise Thefiguresfor the previousperiodsin
this presentationhave been regrouped/reclassifiedwherevernecessaryThe Companyassumesho responsibilityand doesnot provide any
warrantyto the accuracyor comprehensiveness the informationcontainedin this presentation

A Thispresentationis not intendedto be ad LINE & L& @efindziuaderthe Companiesict, 2013, SEBRegulationsand relevantprovisions
of applicablelaws Thispresentationis for information purposesonly and doesnot constitute or form part of, and shouldnot be considered
asany offer for saleor subscriptionof or solicitationor invitation of any offer to buy or subscriptionof securitiesin any manner. No part of
this presentationand the information contained herein should form the basisof, or be relied upon, in connectionwith any investment
decisionor anycontractor commitmentto purchaseor subscribdor anysecurities

A Statementsin this presentation describingthe / 2 Y LJI gbgedids, projections, estimates, expectationsor predictions may constitute
G F 2 NJobkMd&Ra ( | (i S YSughistatéments are based on the current expectations and certain assumptionsof the Company's
Managementand are, therefore, subjectto risksand uncertainties Actualresultsmay differ materiallyfrom those expressedr implied The
Companyneither intends, nor assumesany obligationto amend, modify, reviseor update theseforward lookingstatements,on the basisof
anysubsequentevelopmentswhichdiffer from thoseanticipated
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Market Update J l\
Raymond

0 Upbeatsentimentsin DomesticMarket drivesconsumerdemand:

A Marketswitnessed buoyant demand as normalcy continued in April & May, fueled by summer wedding
season & healthy footfalls in malls

A Initially, June month witnesseslibdued consumer sentimentsoweverlast week of June saw
improvement in footfalls due to EOSS
A Engineering products demand was overall healthgmid improvement in chip availability, infra spend

A Residential reakstate continuedto demonstrate steady demand

0 Exports Maintainedstrongmomentum
A US,UK& Europe:Consumer demand remairssrong, concerns on inflation persisted

A Demand leversChina+1 strategy adoption, consolidation of vendors by major brands, coupled with
favorable currency (49

A Supplychain issuedingered during the quarter
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Q1 FY3: Highest Q1 Revenue & Profitability in the last 10 years gy!m]\a

fi’i“ Highestquarterly revenueof 1,754crores,up 108vs.PYs mMdfi: @dad v mMQC
ol

07 Highestquarterly EBITDAf 235croreswith EBITDAnarginof 13.4%

Highestever PBTof 118 crores& margin of 6.7%

E Increase imet debt by 222 Crmainly due tademporary increase in
inventory to cater tdestive & weddingseason demand in upcoming quarters

RaymondConsolidatedResults 6
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QLlFY3 ¢ Highest Q1 Revenu& Profitability in last 10years J ll

Cr.

Q1 FY20

(1.0%)

(1k

Q1 FY20

Revenue
/
1754
222 862
| |
Q1 FY21 Q1 FY22 Q1 FY23

PAT margin

4.6%

(18.2%)

Q1 FY23

(157)

Q1 FY22
Q1FY21

Raymond
EBITDA
13.4%
9.8%
7

144 0.8%
Q1 FY2 Q1 FY23

Q1FY2

Q1FY21

A Profitable topline growth across all businesses

A Recovery achieved as compared to pre-covid
levels

A Focus continues on efficient cost management
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ConsolidatedResults- Q1FY?23 J l\a
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Particulars( Cr) QIFY3  QIFY2 YoY QLFYD  vsPrecovid

Net Revenue 1,754 862 104% 1,470 19%
Opex 514 346 49% 494 4%
EBITDA 235 7 na 144 63%
EBITDAnargin % 13.4% 0.8% 1260 bps 9.8% 360 bps
Depreciation 58 61 (5%) 81 (28%)
Interest 59 55 7% 74 (20%)
PBTbefore exceptions 118 (109) na (11) na
PBTmargin% 6.7% (12.6%) (0.7%)
Exceptionaltems - (43) (0.1)
Taxes (37) 2 ()
Associatd JV/ Minority 1 (6) 3)
Net Profit 81 (157) (15)
Note:
Exceptionaltems(net):

Q1FY2hcludedair valuation of development rights received as smonetary compensation towards acquisition of land by TMC, Thane for ptiliiies and provision for discount
sharing and certain inventory write down of apparel business severely impacted due to second wave of ongoing pandemic
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SegmentResults- Q1FY23 J l\

Raymond
Postind AS116 EBITDA EBITDA%

Particular Cr) QIFY3 QIFY2 Y-0-Y%| QIFY3 QIFY2 |QIFY3 QIFY2

BrandedTextile 648 283  129% | 114 (21) | 17.6% (7.3%)
BrandedApparel 262 75 251% 15 (29) | 5.6% (38.9%)
Garmenting 247 98 153% 15 1 6.1% 0.9%
HighValueCottonShirtingl 170 101 68% 17 6 9.7%  6.2%
Engineering 209 180 17% 27 23 12.8% 13.1%
RealEstate 286 130  120% | 79 38 | 27.5% 29.0%
Otherst (69) (4) (31) (12)
RaymondConsolidated 1754 862 104% 235 7 13.4% 0.8%

* Engineerindpusinesss aggregationof JKFiles& Engineerind.td, JKTalabot Ltdand RingPlusAqualtd (RPAL)
# Othersincludesionscheduled airlineperations unallocatedexpensesgliminationand otherincome

10
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Liquidity
Goto Market Rat
- DigitalImperatives Management Cog Rationalization

ANewProduct& Range Aﬁﬁtﬂﬁisefm A Ocus on working
S e Fas— online capitalmanagement
AFasterOmniChannel -
AOntime availability of integration AMonitoring inventory
newrangeof products Ainclusive planning :c?griliir;?;;iergt'on

with e-complayers

AContinuedocusedon
optimizingoperating
expenses

AA& P Marketing,
SG&AandRentals

12
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Goto Market Initiatives - Suiting gy!(m\a

Stretchand SustainableCollection Revento—- Recreating the Magic of Wool

§ £ AW’ 22

TheStretchStory Techno Smart O  fetesgine The Ordtoar
@ SPANA,\ Raymond
A 8 P A N éoMbinesunique solution of comfort & A Recreating the Magic of Woah trending fashion:
performanceand offers two variations:Multi-directional : “
stretch and Wetft-stretch A Luxolite- crafted in super 120s, range of wool rich fabrlq

with excellent drape and hand feel
A * Te c hn owhi®messiintdex of 150+, water & oil

repellent and stain resist technology - A Imperio ¢ New wool blended rage in the super 90s

13



Goto Market Initiatives - Shirting } R
Raymond

Linen Campaign VIBEZ.0

it

EINEN :

Evening & party wear collectioq designed Linen campaign is running across Trendy & versatile prints offers diverse
for the dapper look with the sheen of satin 10 States colour palette to choose from which
and midtone colourspectrum can be tailored into multiple looks for

severaloccassions

14



Goto Market Initiatives - Apparel } R

Raymond
Newrangeportfolio SustainableCollection Upcomingtrends

A Advancedlexiandautofit range A SJstaiabIeon A Active formal workwear in knit
A Premiumizatiorof the Products bases

A EnhancingFormalsrange - Wrinkle Free 15



Goto Market Initiatives - Ethnicsrangefor targeted Occasion

ethnix

by RAYMONY
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)
Real Estate : DefinitivdointDevelopment Agreement (JDA) Signed for gy!(m\a
Premium Project aBandra

[ Premium residential project, strategically located in the Western Express Highway]

Estimated to have a revenue potential in excess @,000Cr ]

\

Ly tAYS &A 0 gowthflanto/expantitReadl Bsiatbusiness beyond Than}:

17



Digital Imperatives: The newnorm of business

HomeAssist& MTM Concierge Al based personal messaging post purchase
A Shubharambldesignerservicedo cater
to weddingshopping A Aggressivelayon ecommerce
marketplaces wittover 2x optionsmade
Made-To-Order(MTO) availableonline
A ExpandedTOto Denimswith
personalizatior& continuation A Over20K-+designsacrossbrands

FastenOmni Channelntegration Own Website

A Revampedwn websiteandlaunched:

A Over250+brandEBQeveragingndless MyRaymond.com

aisleto address saléoss dudo sizes&
designsstocking

A 150+ of EBQOnventory listed on-line to

_ _ _ offer omni channelsales

A Exclusivenerchandisdor online

A Focus on expandin§ITOordersfrom
shirtsand Denimsservicedacrossindia

7R

Raymond
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https://myraymond.com/

Continued Focus on Cost Optimization

Pre-Covid
Particulars (Rs Cr) Q1FY23 Q4FY22 Q1FY22@m Q1FY20
Employment Cost 243 247 194 243
A & SP 57 32 21 41
Others expenses 215 227 131 211
Total Opex 514 506 346 494
Interest Cost 59 57 55 72
Total Cost 573 563 401 566
Total Revenue 1,754 2,032 862 1,470
EBITDA 134% 17.6% 0.8% 9.8%

C l )
i\
Raymond

Rev up 19% vs preovid Q1FY20

Postcost optimizationduring last 2/ears the increase in cost is mainly on accountioflation on lower cost base:

A Delivered EBITDA margin of 13.4% vs. 9.8% (pre pandemic leledp)te increase in the wage cosfi@ight charges

A Variablecost inline with increase in saleshigher A&SP spends during the strong summer wedding season

*Othersincludecommissionfreight, outsourcingost,adminoverheads andther expenses

19
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Working Capital Requirement met by Existing Liquidity o

U  NWChighervsMar-22 — mainly dueto temporary increase innventory, to cater tofestive & wedding seasom upcoming
quarters
Particular Cr) Jur22 Mar'22 Jun2l vsMar22 vsJun2l

NWC 1,323 | 1,002 1,209 326 119

U Cashflow in FY22 OperatingCashFlownegative@ 136Q andFreeCashFlownegative@ 207Cr
U GrossDebt at 2,049Ct marginally lowerd & 17/ N @& a RISErwsvdzy SR H ™
U Netdebtincreasedby 222Crvsa I NJandwas lower by 307CrvsPY

Particulary Cr) Jun22 Mar'22 Jur2l vsMar'22 vsJun2l
NetDebt 1,310 | 1,088 1,617 222 (307)
NetWorth 2,527 | 2,436 2,021 91 506
NetDebt/ Equity(X) | 0.52x 0.45x  0.80x

U  Strongliquidity levelsmaintainedat 739cr despite increase in working capital

Particulary Cr) Jun22 Mar'22 Jun21l
Cash& Cashequivalents 739 979 645

20
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. (l)
BrandedTextile A1

Raymond
Particulars( Cr) Q1FY23 Q1Y22 % Var.
NetSales 648 283 129%
EBITDA 114 (21)
EBITDMnargin 17.6% (7.3%)

A BrandedTextilesegmentsalesreported stronggrowth of 129%in Q1IF 2 vsPY

o0 Healthysales witnessed across all channels driven by strong wedding season demand, resumption of
offices, and strong footfalls witnessed across all printdaignnels

o Higher sales of premium products categories across suiting and shirting
o0 TRS network witnesse®1%growth in average transaction value (ATV) vs:qoeidlevel

A AchievedEBITDAnarginof 17.6%, mainlydrivenby better product mixand enhancedoperationalefficiencies

23
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BrandedApparel A

Raymond
Particulars( Cr) Q1FY23 Q1Y22 % Var.
NetSales 262 75 251%
EBITDA 15 (29)
EBITDAnargin 5.6% (38.9%)

A BrandedApparelsegmentrecordeda salesgrowth of 251%in QLF 23 vsPY
o Sales across all channels driveropgning up of offices & summer weddiagason related purchases
o Strong performance in our retail network of Exclusive Brand Outlets and The Raymond Shop (TRS

A ReportedEBITDAnNargin of 5.6% comparedto EBITDAossin the previousyear mainly due to better sales
andcontinued operationaéfficiencies

25
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ExclusiveRetailNetwork ] ll
Raymond

[ 2.30mnsgft | [ 2.26mnsgft | [ 2.35mnsqft |

1,372 1,351 1,459

EBO 278 261 331

MTM 36 35 37

TRS 1,058 1,055 1,091
Jun22 Mar’22 Jun’ 21

A Highconsumer footfallsacrossl,372 store network of TRSiNnd EBOs
A TRSetworkwitnessed~31%growth in averagetransactionvalue (ATV)in Q1FY 3 vs.pre-covidlevel

TR TheRaymondshop
27
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Garmenting i

Raymond
Particulars( Cr) Q1FY23 Q1Y22 % Var.
NetSales 247 98 153%
EBITDA 15 1
EBITDAnargin 6.1% 0.9%

A Garmentingsegmentreported a buoyantsalesgrowth of of 153%in Q1F23/sPY
o Drivenby highdemandfrom existingcustomersin US& Europemarketsand new customeracquisitions

A EBITDAnarginfor the quarter improvedto 6.1%, mainlydue to higher utilization levelsandbetter product mixin
Ethiopian operations

29
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HighValueCotton Shirting fl\a
Raymon

Particulars( Cr) Q1FY23 Q1lY22 % Var.
NetSales 170 101 68%
EBITDA 17 6
EBITDAnargin 9.7% 6.2%

A High Value Cotton Shirting segmentsalesgrew at by 68%in Q1F23/sPYled by high demand for cotton fabric
from our B2B:ustomers

A EBITDAnarginat 9.7% during the quarteigher by350 bpscompared to PYas a result of higher realizations and
better product mix

Theresults showrabovearefor 100%operationsand includeminority interest
31
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EngineerindBusiness i

Raymond
Particulars( Cr) Q1FY23 Q1Y22
NetSales 209 180 17%
EBITDA 27 23
EBITDAnargin 12.8% 13.1%

A Onaggregatebasis,the salesgrew by 17%to 209 Cras comparedto 180 Crin previousyear.

A Sales growth was mainly driven $tlyong growth in domestienarkets across categories and well supported
in exports markets of US, Europe&siawith growth in ring gears, drills and beariogtegories

A EBITDA margin was lower by 30 bps as compared to PY, mainly due to higher commodity and freight cost
which was partly offset by higher productivity and efficiencies

* Engineerindpusinesss aggregationof JKFiles& Engineerind.td, JKTalabotLtd and RingPlusAqualtd (RPAL)
Theresultsshownaboveare for 100%operationsand includeminorityinterest 33
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RaymondRealty— GoBeyond J l\
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= ; R a y momaidénsenture into RealEstate

rrr_rl';
[
i

Project A Overall20 acref residentialdevelopment

TenXHabitat
A Total10 towers and convenienceretail with ~2.8mn sq.ft of saleablearea
A Totalunits plannedfor sale:3,143| 2BHK22,503; 1BHK 640
A Addressby GS
A Total2 towerswith ~1.1mn sq.ft of saleablearea
A Totalunits plannedfor sale:549 | 4BHK:188; 3BHK:316,5BHK & above45

ProjectDetails

p>

Q4Highlights A Maintains strongmomentum in bookingswith 157 unitsin Q1 inTenXHabitat
project and102 unitsin The Address by GS project.
A Cumulativebookingstill Jun22: 2,066units in TenXHabitatand 281 units in
Addressy GSProject
A Growth drivers in Q1Fast paced construction, launch of New Towers in both
the projects, targeted marketing efforts 5
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3 towersto be delivered2 yrsaheadof RERAimeline

TenX Habitat

Towers 6, 7, 8, 9 and 10

and 5
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full swing

IN

[o]p

TheAddressof GS—Construct

TowerA—Ground Floor Slab Completed
TowerB—Basement Slab & Foundation Work in Progress
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ExcellentConnectivity& Ecaesystem

Q HOSPITAL 2

1. Bethany Hospital
2. Jupiter Hospital
3. Titan Hospital

: 2 HIGCH STREET - SHOPPING 2

1. Korum Mall
2. Viviana Mall
3. R Mall { Thane )
4. D-Mart

5. Big Bazaar

4. Holy Cross Convent High School
5. Holy Trinity English High School
t. Lodha World School

7. Euro Kids

8. Orchid International School

CONNECTIVITY

1. Thane Station

2. Upcoming Metro line 4

3. Cadbury Junction

4. Thane Municipal Corporation
5. Passport Seva Kendra

6. Thane RTO

7. Yeowr Hills

I ighway
s Road
it Raiway Line

P Water Body

s Greenland | Park

L

Raymona

38
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BookingUpdate— K P I ' s i
Raymond

KPIs TENX THEADDRESS BY
Particulars FY22 Q1FY23 PTD FY22 Q1FY23 PTD
Numberof booking 522 157 2,066 179 102 281
BookingValue( Cr.) 568 175 2,062 400 270 670
Collectiong Cr.) 609 198 1,289 41 38 79
Area(Mn Sq_.ft.) 0.47 0.14 1.80 0.33 0.21 0.54
Particulars( Cr) Q1FY23

NetSales 286 130 120%

EBITDA 79 38

EBITDAnargin 27.5% 29.0%

39
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Updateon Strategiclnitiatives

Consolidationof
Ergineeringbusiness

“

Synergyin:

A Busines®evelopment

A RMSourcingk Logistics

A OverallAdministrativeprocesses

) S

Done |

Consolidationof B2C business
incl. Apparelinto Raymond_td

“w

Synergyin:

A Design& Innovation
A Sourcing

A Operational Hficiency

Subsidiarisation of

RealEstatebusiness

Lead<o:

A DifferentiatedFocus
A Abilityto seekgrowth capital

C l )
i\
Raymond

-

Done

-

In Process

41
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Current Statusof Operations& Outlook f R
Raymond

-I/|I‘ Companyexpectsto be on profitable growth momentum
n

DomesticMarket: With upcoming festive seasongonsumersentimentsexpected to be in upward trajectory fromid-Aug

ﬁ’ BT coonr Exportsmarket: momentumin B2Bbusinessesf Garmenting& Engineeringvith healthyorder flow

-8 RealEstate:Constructioractivityin full swingin compliancewith all the relevantguidelines

\
cg_\)STS Closely monitoringisinginput pricesand inflation

m Continuedfocuson liquidity management

Aimto becomea net debt freecompanyin next 3 years

43



Chairman& ManagingDirectoron Q1FY3 performance

Gautam Hari Singhania
Chairman and Managing Director

0At Raymond,our continuedfocus on operating and
financial parametersacrossbusinessessupportedby
expansivenetwork, quality productsand serviceded
to highestfirst quarterlyrevenueand profitability. The
growing demandin both - domesticand international
markets along with new customer acquisitionsin
international markets has been rewarding for the
guarter. Furthermore, our real estate project is
progressingwell with salesvelocity and construction
pace of both the projectsat Thane Thishelpsus to
deliver strong performance for our Real estate
business

7R

Raymond
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FY22- Avyear of significantachievements

Cr. Net Revenue
/JM
6,578 6,348
3,648
FY19 FY20 Fy21 FY22
PAT
2.5% 3.1% 4.1%

C l )
i\
Raymond

EBITDA 13.9%

&

FY19 Fy20 Fr21 Fr22

FY2mnwardfiguresarepostINDAS116

FY19 FY20 FY21 FY22

A Strong profitable growth across all businesses

A Highest EBITDA despite pandemic in Q1FY22

A Highest PAT achieved in 10 years

46



(4 D,

NWCdayslower by over 50%from peaklevel i
Raymond
Cr. 98 days
2051
1731 I 1855
Mar-19 Sep-19 Mar-20 Sep-20 Mar-21 Mar-22

A Keyinitiatives: strongemphasison collectionsand efficientinventory management related productioncycles

A NWCdaysreducedby over50%ito 45 daysin Mar-22 from 98 daysin Sep19

NetworkingCapital(NWC)aysbasedon quarterly annualized reveniasis,Upto Mar-21 preINDAS
47
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Net debt reductionby over 50%from peaklevel J l\
Raymond

Cr.

2378

2066 :
I I I I )
Mar-19 Sep-19 Mar-20 Sep-20 Mar-21 Mar-22

ﬁ Keylnitiatives: Focusedevenuegrowth, costoptimization& effectiveworkingcapitalmanagemengeneratingFCﬁ
A Netdebtreductionby 1, 2rbyo
0 940 Crthrough FCHnainlygeneratedduringthe pandemiampactedperiod of FY2landFY22
o 350crfromlandsale(Decl9)
A Improvednet debt: equity ratio from 1.10x(Sep19)to 0.45x(Mar-22)

Q Improveddebt structure (from 21%to 92%)through refinancingwith 3-10 yr. maturitiesof longterm debt /
48
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95+yearold diversifiedgroupwith strongpresence acrossectors H{
Raymond

Shirting

Retail Presence
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GroupValues fR
Raymond

 Trust
A Oneof L y Rriadstfusted textile & apparelbrandswith near 100%awareness
. A Strongrelationshipswith stakeholdersoverlast9 decades

 Quality
. A Recognizedbr its innovationand high-quality product offerings
A Loyalconsumerbasespanningdlomesticandinternationalmarkets

 Excellence
. A Leadershipn different product categories
. A Craftingworld-classofferingsand deliveringa delightful serviceexperience

51



GroupOverview H%
Raymond

@ GroupSize A Revenuesizeof ~ 8,000Cr

S ) Manufacturing A Stateof-the-art 19 manufacturingfacilitiesat strategiclocationsin India
andlin Ethiopia

@ Employment A workforceof 30,000+

Widereachin 600+towns & citiesin multiplebusinesse India

® Reach
Globalfootprint in 95+ countries

To o

Note:Aggregatedevenue®f Raymondaonsolidatecalongwith FMCGassociateand DenimJV Workforceincludedrontline andplant staff

52



RaymondGroupled by

r—

'8
M.
Atul Singh

Executive Vice ChairmdiDesignate)
Ex¢ Coca Cola, Colgat®almolive

S L Pokharna
Director- Raymond_td

7R

Raymond

GautamHari Singhania

Chairmarand ManagingDirector

Raymond._td

% .
RajeeBakshi RaviUppal
Non ExecutiveChairman Non ExecutiveChairman

Raymond Consumer Care Ltd JKFiles& Engineering-td & RPAL
Ex¢ Metro, PepsiandCadbury Exq L&T,JSW

Currently ¢ CMDof Steellnfra SolutionsP.Ltd.
53



ManagementTeam } R

Raymond
Atul Singh . S L Pokharna Amit Agarwal K A Narayan
ExecutiveVice Chairman ~  Director- Raymond GroupCFO President-HR
(Designate) Ltd. Ex JSW, JeAirways, Ex Wockhardt
Exq Co_ca Cola, Colgate EssaGroup
Palmolive
4 Jatinkhanna SunilKataria Eeleatbremaniaty HemantLakhotia
Head-Corporate CEG-Lifestyle '\EAD .—JKF.|Ie3$ - CEO-Tools & Hardware
it Development - Ex GodrejConsumer ngineering-td Ex Schneider Electric,
Ex MaxFinancial Products Ex Eatonindustrial, CromptonGreaves
Services BoschChassis
HarmohanShni Arvind Mathur Sudhir Langer
CEG-Realty CEG Denim CEG FMCG
Ex ECIFinance Ex CoatsPIc Ex TataGlobaBev.,
Georp Developers Reckitt,Colgate

54



CommanddVarket Leadershipacrossour Businesses

Garmenting

~65%marketsharein }[ LargesBrandedplayerin }{ Amongsttop 3 } {Larges’exporterofme n’'s

worstedsuiting shirting fabrics menswear players suits,jackets& Denim

Engineering

#1in ringgearsin
domesticPV& CVauto
markets

#1 brandin steelfiles:
>60%market sharein India
>50%market sharein Africa

LeadingManufacturerof Market leaderin Aerosol
International Brands in Fragrances

55



ManufacturingExcellence ([)
Fabric& Garmenting gym(}a

m N

Manufacuringworld’s Manufacturingworld’s Manufacturerof high Endto endintegrated

finestfabric finestfabric guality denim fabrics& garmentmanufacturerof

250s¢ worstedsuiting 340sc¢ cotton fabric garmentsto top Global& highvalue menswear
150lealinenfabric Indianbrands clothing

~120 mn metersof fabric & ~11mn garmentingcapacityp.a.

Plantsstrategicallylocated:

( |

CottonRich Weaving Skilled
Belts clusters workforce

56




a
ManufacturingExcellence EngineeringFMCGS RealEstate II\
Raymond

RealEsale

#2 Globalsupplierof SteelFiles Amongstthe top playerin A Fastpacedconstruction

Oneof the leadingglobalplayersin RingGears L v R3ekudldeliness activity
category A Acceptancef design

A Endto end manufacturingolutionsprovider
for files& drills
A Solemanufacturerof FlexPlatesin India

AggregatECapacny AggregateCapacity: Totallnventory:
Files¢ 7.4mndozens ~400mn pieces Ten X 3,143 units

- Dirillsg 15.6 mn units TheAddressby GS:

- RingGears 8.2mnunits 549 units

- Flex plateg; 0.6 mn units

- Waterpump¢ 3.9mnunits -



Domesticpresence (l)
Oneof the largestassetlight distribution network in multiple businesses rin

Raymond
SR 5 0004P0S
Textiles
RS bt 5 000+POS

Apparel

Retall

+ 0 i
(2.3mnsq.ft ) 1,370+ stores| ~95%franchisee

Ergineering ~1.5lakhPOS

&

FMQOG 6.5lakh+PQOS
Panindianetwork in
over600towns & cities

* Legendsepresenindicativestorelocations;mapnot to scale 58



International Presence
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GlobalFootprintin 95+ Countriesthrough diversifiedbusinesses
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* ManufacturingLocation
* Legendsepresenindicativestorelocations;mapnot to scale
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Fugpe.
% <"+ Dubai .
Ethiopia
Africa

Australia

~50retail storesin overseadocation
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Our Brands- Homegrown portfolio of renowned brandswith highrecallvalue EI%

BrandedTextile

SINCE 1925

BrandedApparel

iR

Raymono

FMCG

e
PARK AVENUE

RealEstate

RAymMona | = EALTY

RAYMONd
Z2ide Za Fpteasie

e
PARK AVENUE

Raymond

« > ; 5 .
Coos eth Nnix
cow P arx by RAYMONd
L Sa

DEOS

Engineering

Presence Africa& Asia
through multiple

Umbrella Brand sub- brands
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RaymondGroupat a Glance

SEgments

BrandedTextile v v v
"
Group MTM
/- Branded Apparel
(9% )
\_ _—— v
EverblueApparel SilverSpark —
~—— P Ethiopia*(100%)
0, 0,
E l -{ HighValueCotton (100%) Apparel(100%)
. Shirting v
Pulbic REymomy Raymond_uxuryCotton (75.7%)
Engineering v
( 51% JKFiles & Engineering(100%) —» JKTalabot(90%)
0 RealEgate

/ RPAL(89.1%)

Otherg’

RaymondUQGO Denim RaymondConsumer
(50%) Care(47.7%)

(1) Raymondshareholdingatternas of 30" June2022as perBSE
(2)Legend: ™ Division Associate Subsidiary = BusinesSegment = Joirt Verture

* SilverSparkApparelEthiopiaPIc| #IncludesdNonScheduled\irline operations
Note: Thestructureincludeskeycompanies operatingbusinessesnly

(l)
i\
Raymond
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ThankYou


http://www.raymond.in/

